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Developed from the creative & production team of
M&A Art Tiles, Anh Ceramics was formed based on
the corevalues of thebrand, which are the inheritance
of the quintessence of traditional handicrafts and
manufacturing experience, dedicated ceramic
artisans, and the creativity of the young generation
of designers. Each product carries the brand's
unique identity, with the top criterion being a strict

commitment to product quality.



“Ceramics for Everyone”

As a newly launched brand, the Anh Ceramics team distilled
lessons from the M&A ceramic factory to create its own
personality. We love the dynamism, flexibility and not being afraid
to change themselves of young people of Gen Y, Gen Z, or even
other Generation but with young “soul age”. Inspired by the strong
spirit and open-minded of those young people, Anh Ceramics
always tries to go beyond limitations and prejudices: “High-end
ceramics are difficult to use, the form is only appropriate with
middle-aged people and traditional spaces,...” Developing from
traditional materials and applying modern design thinking, we
respect what the previous generation left behind but also bravely
change ourselves, to create a completely new and different brand
in the market. Anh Ceramics is a collection of “Ceramic works
of art” that can be placed anywhere in your living space. With
colorful, multi-shaped designs and a constant creative spirit to
create new trends, our products can be for all genders and ages!

“From heart to hand
Handicraft products by Viethamese”

Ceramic products at Anh Ceramics are designed with emotions from the
heart and produced by the skilled hands of Vietnamese people. Besides,
Anh Ceramics’ enamel color palette is inspired by tropical nature’s
richness and color diversity. We hope to have closer contact and bring
different emotions to you when remembering your homeland and the
people of Vietnam through ceramic products: colorful, modest, and not
flashy. Anh Ceramics is proud to be a part of traditional handicrafts,
imbued with the culture and identity of the Vietnamese people!
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Research
& Development

At Anh Ceramics, we are proud to have a dedicated
Research & Development team. Our team is
constantly researching and learning new things,
as well as developing old ones. We strive to
introduce unique enamel colors and new product
shapes while still maintaining optimal productivity
and efficiency. This process is lengthy and involves
many tests. Each attempt, regardless of the
outcome, provides us with valuable lessons and
unexpected results for our pottery-making journey!
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Creative
Design

Anh Ceramics always emphasizes on
maintaining and enhancing creativity
from human intelligence. We believe
that “Creativity is life" and that it
requires emotions and ideals. The
works of art created by humans
are limitless and do not follow any
stereotypical formulas. We draw our
creative inspiration from everything
in life. Anh Ceramic products also
hold artistic value through the story
of their creation.

Manufacture
Factory

Skilled artisans carry out every step in the
production of Anh Ceramics. This includes mixing
the soil, pouring it into molds, mixing the glaze,
and packaging the finished products. While we
use technology and machinery to improve
capacity and productivity, we always prioritize
maintaining the natural, handmade quality of our
products. Our aim is to serve people’s lives better
while upholding the core value of our brand - the
traditional craftsmanship of local handicrafts.
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Customized Design
& Manufacture

Owning a factory and a creative design team, Anh
Ceramics offers a wide range of custom-designed
handmade ceramic products. We work directly
with our clients to create unique pieces that meet
their specific needs and brand identity

Production capacity for M&A ART TILES Factory
.02 product lines :

- Decorative tiles, floor, wall tile : up to 5000
sgm per month

- Tableware & objects : up to 20.000 item
per month

- Under 50 workers per production line




Corporate Gift Set

Anh Ceramicsis afull-service ceramics company providing
a complete process from consulting and design to product
manufacturing according to each business's requirements.
We aim to launch corporate gift collections in 2024 that
promote the traditional values of the South of Vietham'’s
handicraft industry while meeting modern needs.




Artwork Collaboration

Anh Ceramics has the opportunity to collaborate with
local artists on projects to create artwork from Ceramics.
This is how we are flexible in design mindset, increasing
material experiences, and changing and expanding
customers’ thoughts about Handmade Ceramics. Not only
used for Tableware, Decorations,...Ceramics can also
become artworks.
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2025

“On our journey of finding and supporting local
artisans, we stumble upon a Viethamese ceramic
brand that we favor for their seamless blend of
traditional charm and modern elegance.

Each handmade piece showcases unique
craftsmanship, natural colors, and beautiful
shapes. Their dedication to tailoring products
to our Chef's needs ensures functionality and
aesthetic appeal.”

-Chef Alessio Rasom.
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House Saigon
CHEF ALAIN PHAM

2024

Located in the center of District 1, Ho Chi Minh City,
Aiii is an Asian-European restaurant that offers a
unique experience through the fusion of Vietnamese
flavors and French culinary artistry.

The blend of Eastern culture and European spirit at
Alii is authentically accentuated by the handcrafted
ceramic products from Anh Ceramics. Each plate and
bowl not only highlights the essence of the brand
but also creates a perfect harmony between visual
and taste sensations, turning every meal into an
unforgettable artistic experience.






Maison des Réves Saigon

2024

“Maison des Réves Saigon invites you on an
extraordinary culinary journey where the finesse
of French bistronomy intertwines harmoniously
with the bold and soulful flavors of Vietnam...”

- Epicure Vietnam.

CHEF THAO NA










Private Dining &
CHEF HCKHANG & CHEWANDCHEERS  * i

2024

The dishes with traditional flavors and modern
culinary quintessence are prepared by the talented
hands of chef @hckhang, carefully placed and
cared for on the multi-colored ceramic glaze of
Anh Ceramics, creating a perfect culinary picture
for the party.

The arrangement art of the table scaping team
@chewandcheers has skillfully created a warm
space filled with shimmering candlelight and
brilliant flower colors. Everything blends together,
creating a party that is not only perfect in both
sight and taste but also full of emotions.

Anh Ceramics is proud that handmade ceramic
products can become a thread of love, imbued with
traditional values and modern breath, connecting
generations, creating moments of complete love.










Dém sum vay

Amano Pizza x NP Bistro x Lac Tea House

2024

“Throughout the time of accompanying and participating
in events together, Anh Ceramics has not only been
a partner but also a kindred spirit who shares the
same passion for gastronomy, creating delicious and
emotionally rich dining experiences. From the very first
moment we saw their products, we fell in love with the
emotional connection that Anh Ceramics fosters. Over
time, we became captivated by their exquisite and deeply
expressive designs.

Anh Ceramics’ products are not only suitable for
restaurants and eateries but can also replace tableware
in households, thanks to their diverse themes and
colors that complement both Western and Asian cuisine
effortlessly.

A truly exceptional meal is one that satisfies both taste
and visual appeal, elevating the diner's emotions to
the fullest. And that sense of fulfillment is perfectly
embodied in Anh Ceramics.”

— Amano Saigon.
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Pizza 4P’s Japan

2023

Earth to People - ONENESS

“Our approach to design was inspired by nature,
reminding us of this connection to the earth. We
believe that by feeling this connection, we will
be filled with gratitude for each and every thing
that exists on earth, initiating compassion within
ourselves and towards the people and environment
around us. We have designed a space in which us,
our partners, our guests, and our environment can
transcend boundaries and become one.”

- Pizza 4P's







2023

ST25 by KOTO is a collaborative project between
Sofitel Saigon Plaza and social enterprise KOTO - to
honor the beauty of Vietnamese space and cuisine.

Anh Ceramics and Nina - project manager, Heath
Gordon & Bao La - main chef of ST25 discuss the
spatial and culinary experiences in the restaurant,
and how to bring traditional Vietnamese materials
into ST25 by KOTO in a sophisticated and effective
way. We feel the team's enthusiasm in every small
detail. ST25 by KOTO is not simply a restaurant,
each culinary experience here also brings positive
values to the community.







AMANO PIZZA

2023

“Amano”in Italian means “‘made by hand’, the dishes
at Amano Pizza are made with the skillful hands
and enthusiasm of the chefs here. At Anh Ceramics,
our pride is about local materials, design processes
and handmade production by ceramic artisans.
The collaboration between Amano Pizza and Anh
Ceramics with the desire to bring interesting, new
and artistic experiences to customers through our
handmade products.

“This is a project with so much creativity from young
people and so much enthusiasm from skilled ceramic
artisans...” - Tim, Co-founder of Amano Pizza.
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“All the details at a.dau clearly show the incomplete
nature, the walls are rougher, the ceiling is broken
revealing the steel frame, the iron decorative details
are broken or even the table you are sitting at is
missing. In one corner, the light is also darker, the
missing plate and the sewn coaster all represent
the incompleteness of an emotional relationship
- everything is conveyed into the space in a.dau” -
Red5 Studio

The dish used at a.dau’s kitchen were conceptualized
by us in terms of shape and quiet color tone based
on stories about broken loves.
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“When Vietnamese street food culture becomes
safer and cleaner”

The Street and Anh Ceramics meet each other in
their youthful, flexible personalities, not afraid of
change to create completely different brands in
the market.

Through the process of learning about the “street”
concept and the menu with typical regional dishes
at The Street, Anh Ceramics proposed a product
design plan with a familiar design but still ensuring
difference, along with the New glaze colors are
created from the traditional ceramic color palette.

Old but new, traditional but still mixed with
modernity. We want to bring unique taste and
visual experiences to our customers.







PHONE: (+84) 933 277 486

STORE:

27 NGUYEN THUONG HIEN, BAN CO WARD,

HO CHI MINH CITY, VIETNAM

55 DUY TAN, HOA CUONG WARD, DANANG CITY,
VIETNAM

FACTORY:

BINH CHUAN 43 STREET, THUAN AN TOWN,
BINH DUONG WARD, HO CHI MINH CITY, VIETNAM
FACEBOOK: ANH CERAMICS / MRA ART TILES FACTORY
INSTAGRAM: ®@anhceramics / @maianharttiles




From the creators of M&A Art Tiles Factory @



